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REAL ESTATE | Safeway’s Propos d towers
d n’t jibe with urnab vision

Council says highri e marke ing ‘not consistent’ with city’s low-rise p an

BY BRIAN MORTON
VANCOUVER SUR

Canada Safeway is market-
ing a prime 1 -hectare Burn-
aby prope  for mulfi-family
resi: ential development that

includes highrise buildings, °

despite the ci s assertion that
no towers can be built on the
site.

Burnaby council issued a
statement saying  t Safeway’s
vision for the land — whic
includes seven highrise build-
ings, according to a conceptual
drawing it up for tial
buyers — is not in line with - e
city’s vision, which is low- " e
residential development of four
storeys or less.

A Safeway release said it
“offers the o:portunity for
developmen of ap ents,
townhouses or luxury pent-

ouses :atwould :ave . oun-
tain and city views.

The developmen sit , bor-
dered 'y 11th Avenue 'd th
Avenue, and 1 Street d
18th Street in Burnaby, was

ormerl Safeway’s ‘bu-

’ . It was eperated by a
contractor but osed last

uttin: nearl' 400 people out
of work.

According to Safeway the
proerty — zoned indus-
trial bu - esignated in 1994 as
multi- . «* residential in the
Edmonds Area Offici. Com-
munity Plan — is close to - jor
transportation . : d transit hubs,
shop:ing an: scheols, and 1s
one of thelarg- undeveloped

pieces of urban land with multi-. .

family potential in southwest-
ernBiC.

Estimates sugges  ere s
potential to develop up to
1,500 residential units on the
pro: rty. .

Safeway ' - - no put a price on

epro utsays B Assess-
menthas valued.it at $81.5 mil-
lion in “ts curren ° dustrial
use. y also said there has
been considerab e * from
bo : national and mternational
developers.

The and is an “extreme y
uni ue piece of property”
and potential buyers have
until J y 5 to put forth bids,
sai- Betty 'ellsey Safeway’s
national media re ations man-
ager. Kellsey said s e sees noth-
ing wrong with . arketing the
lan: showing highrises on the
property, arguing that it’s “con-
sistent with the surrounding

o

Estimates suggest there is a potential to develop up to 1,500 residential units on a 17-he

communities,” which inc ude

“What we ve presented e
conceptual [drawings] only
and th ew purchaser would
work with the city of Burnaby

o evelopexa  what the fin-
ishe co . unity would look
like,” she said. “There are other
highrise towers ocated* close
proximity and we’ve presented
a conceptual drawing consistent

' - tha Potentially, it’s what
this - ortion of land could look
like.”

The City of Burnaby said in a
recent notice that it has received
manyin: ° ‘es about Safeway’s
marketing /- terials suggesting

‘" eredevelopment.

“To clarify, this Safeway vision
is not consistent with the city’s
adopted :lan for the area and
was not shared with city coun-
cil or staff prior to its release,”
thecitysai- “Infa thesiteis
curr ntly zoned industrial and

the city’s council-adopted com-
muni lan for the Edmonds
Town Centr designates it or
0 - e multi-family residen-
tial redevelopment.”
Under the community pl
buildings would be no lngher
than threeb 3 glrrgztur stt;relys, said
Burnab s director of planning
and building, Luksun.
Asked why Safeway would
promote highrises, said:
“Ireally on't kuiow. It’s a vision
they putout[and]it’s caused
quite Dbit of confusion. It has

osta .

Luksun said the plan could be
change bu that a full public
process * ‘required.

Luksun also said that Burnaby
offered to help Safeway create a
vision for marketing purposes,
“butthey - ose not to do so.”

Kellsey said Safeway  lored
many options, ‘ncluding
developing the land itself
and met with the city of

Burnaby several times o dis-
cuss redevelopment.

Land zoned for esiden-
tial development is typically
wo  consi: rably more than
*dustrial-zoned lan: “and e
higher e density, the more
valua:le e . :d,” said Cam-
eron Muir; chi- economist for
the B.C. Real Estate Associa-
tion. H- couldn’t be more spe-

cificabout the potential - e of
the Safeway property.
Muir said © not out of the

. estion that highrises coul
eventually be builton e
way :roperty, because most
developers try or bonus den-
sities. “Often you'll see higher
densities [granted], provided
certain public amenities are con-
stru [by the develo: - ].

Meanwhile, rezoning the
Safeway lands to - ‘denti: is
ap :ropriate or the area and
not seen as a big hitto e city’s
ind al base, Avison Young

oto

re -urnaby pro ertyo ed by Safeway.

associate Kyle Blyth sai in an
interview.

“I'saloss utit'snot ' e
taking [17 hectares] out of a tra-
ditional in: ustrial hu,” sad
B whose company special-
izes in commercial re estate.

e 'rope  has a specific use
and " would - difficult to reoc-
cupy it by another enant. It’s
an industrial ‘ode ‘thina -
‘dential area.

Avison oung re eased a
report earlier this year saying

at deman: forin ‘al real
estate in Burnab ' is generatin
record-setting transaction and
dollar volumes in 2011.

According to the epo the
demand is fuelling construc-
tion of new industrial space and
the Burnaby market registered
morethan $63 million in trans-
actio: in the first quarter of
2011,

bmorton@vancouversun.com
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