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from a group of four oa cility

"th more than 45 people. It is
currently the largest tis
clinical research centre in e
country, and is committed to
fin ~ g answers to  uce the
b eno ‘tis and to ‘ve
peo le better more timely and
cost-effective solutions for living

‘th their disease.

ams
Wi the helpof “yan
friends, salesre Gl  Seymour
of Sutton roup - Medallion

Rty in Surrey, B.C. kept the
grill sizling with salmon, hot
dogs an hamburgers at the’Znd

ual Glen “Seemore” Results
Salmo BBQ. Th event ra’
$3,250 for the B.C. Chil n’s
Hospital.

“Last year, my bar cue
raised $3 005 for the Canadian
Cancer Society. This year, I

ecid to change 't up a bit.
Having children of my own and
hav' g attended e .C.
Children’s Ho ital wi y

ild, Foun the staff to be most
caring and rofession .
Through  at experience, I
learne t sick children in
B.C. need extra funding an sup-
port.  decided t the .C.
Children’s Hospital was a worthy
cause for the roceeds,” he says.

Exit Realty on the Roc
hosted a black tie gala sit-down

Toronto, ON

dinner for January 2011 issue

and silen

REM Real Estate Marketing Magazine
National monthly real estate publication

REM JANUARY 2011 43

John’s Convention Centre
recently. The evening included
performances by atima
Accordion Group, Crooked
Stovepi e and  Stephanie
Barbour. The keynote address
was delivered y national televi-
sion personality Peter
bridge (anchor of CBC’s
The National). The event raised
$100,000 fo Ron d McDonal
ouse ewfoundland and
Labrador.

Brokerage owner Anne
Squires sa  “The need for a
Ronald Mc nald House
Newfoundland and  rader is
truly great. For those children and
families tha travel great distance
for care, ere is an a ded finan-
cial demotionalb e rela
to the uncertainty of where ey
will ‘ve. By providing le
an comforta le accommod -
tions, onald McDonald House
Newfoundlan ra or will
remove this urden or many of
these families an enable them to
concentrate on helping  ir sick
children to get well.”

Recently Exit Realty Fusion
partnered with Rosewood ark

" ce Church in support of
Operati:  Christmas Child for
‘ts - ig Open House event. The
public and Exit agents donated
cash or gifts to the worthy cause
that gives ousands of under-
privileged children across the
world a chance to truly enjoy
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lecte “1,006, shoeboxes filled

with gifts on their first collection
Y-
As " centive to donate

the brokera e entered everyone
who onatedina - w for afree
cruise for two to the Carib. an
or Me ‘co.

‘er, broker Lorett
Hu: es and agents Curtis Bonar,
ice " g, Clair ' ‘ttington,

Mike ::yce, Bonnie St. ey,
James Newman Mona Crandell,
Dar ene King, ' ix McLellan
Zel:a  Luchenski, Shirley
Ma arlane and Kandas McLeod
olunteered- at an: sponsored a
home in Ki's Help Phones’
ann omes for the Holidays
event. Every year, with elp
from sponsors, 'ds * elp Phones
get .esigners to transform a
gro « of omes in Regina into
Christmas wonderlan: in o -er
to " -donations or : eir orga-
nization.

o sooner was that event
over than the residents of Regina
coul catch a glimpse of th Exit
Re ty Fusion float in Regina’s
Santa Claus Parade. A group of
staff and agents bore the sub-zero
temperatures in o er to spread
some Christmas cheer. Those
who attended and helped set up
the float were Meggie Freed,
Zach Wong, Hug es, Will

ichand Denise Carr, Joe
Senger and Clair Whittington.
Clair an- Jon Whittington pro-
vied the truc an float.
HMREM

— Avis oun' s Vancouver office has raised . ore than " -,000
for Mov t, the worldwide moustache-growing charity event
that raises awareness and funds-for . rostate cancer.
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oyal LePage Adantic recently held a Monte Carlo Night in
ordertohelp ° money for several charities, including Tree of
Hope, Wee Care outh House in Die the Royal LePage
Shelter Foundation and the Down Syndrome Society. The event
raised 33,000. Tickets were sold for a chanc to wina ° ¢t
from West]et.  the photo, from left: Shirley illmore of Royal
Le age Atlantic; ticket winners Kelley and Roland LeBlanc;
and Roger LeBlanc of Royal LePage Atlantic.
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