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haw plots new path with CanWest deal

cquiring key TV channels will allow Shaw to enrich its platforms of cable, satellite and, eventually, cellphones with content

BY SUSAN KRASHINSKY Calgary-based cable an sat- | nadian equity CanWest said ° ty and an 80- er-cent voting CanWest'sn a- divisior
AND GRANT ROBERTSON ellite rovid Shaw an- would need to emerge omre- interest in the restructur INSIDE or the auction of those assets.
nounced yesterday thati will | structuring whenitso t company. The eal gives Shaw But for Shaw, the lum
With Shaw Communications “de the investment otection from creditors -  control of some of CanWest Shaw's CanWest play says more | is a covet - collection of spec
Inc’s entry into the broadcast- | needed to bring Can est der the Compani  Creditors M ° Inc’stelevision hold- about the Shaws’ nose fora bar- | alty channels that CanWest ac
game, a new business mo- | Global Communications Arrangement Act in October, ings, including conventional gain than about ifs strategic ge- quired from Alliance Aflantis
el * emerging: Not media Co . out of restructuring. The | or possibly more. network Global, and a handful nius, Derek DeCloet writes * 2007 including Showcase
nvergence, but platform dealiswo a ° " umof It would give Shaw at least of specialty channels. t oes ' ) and Food Netwo Canada.
vergence. $65-million, amount of Ca- | 20 per cent of CanWest's equi-  not affect the restructuring of PAGE 6 © ) SEE ‘EANWEST' PAGE 6
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Elena Rivera MacGregor, creator
of the Inukshuk design that won
the Vancouver Games' logo co
petition, is hoping the markefing
mania accompanying the Winter
Games inspires many companies
to rebrand. She says winning the
logo competition in 2005 hasn't
generated as much business for
her company as she anticipated.
DEVELOPMENT
What'sinstore ra lympic
Vancouver?Ma  Gregor Rob- . '
ertson has already started making ’
his pitch. He and fellow mayors
from across the region are host-
ing 100 executives from 70 inter-
national companies throughout
the Winter Games with a clear
mofive: Get emtoopenan -
ficeinG Vancouver.
REAL ESTATE
The end of the Games will lead fo
highercom  ° and industrial
vacancy rafes as dozens of com-
panies and nationa organizations ’
move out - bad news for land-
lords already hu by the reces-
sion. Avison Youn industrial real . .. .
estate broker Michael Farr;:l calls With hotels sold out and visitors spending,
it a tenanis’ rtunity ‘that or 1 . .
e Spportunity yoars the city's economy is set to explode during
the next few weeks. But Vancouver's
business community is aiming for a
— different kind of global first: Turning the
billion-dollar sports spectacle into a vehicle
TOURI for long-term financial growth
ourism officials are planning an Brenda Bouw reports. Page 5 .)
aggressive attack on Winfer

Games visitors o ensure they are
motivated to return. The city's

Convention Centre expansion and RETALL
a 53% jump ip hotel bookings for Refailers are eyeing the Winter
the rest of this year over 2009 Olympics as an opportunity to

bode well for Graeme Benn of reinvi orate sales after the reces-
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Games organizers have promised last'ng benefits
a rarity for host cities. Other venues have failed
[ ] [ ] L] [ ] [
to initiate  post-Olympic business plan, they say
BY BRENDA BOUW VANCOUVER G esareon. Hotelshavelong | proved infrastructure, officials | Vancouver in the years ahead - | graded infrastructure and from | son.
; beensoldoutan visitors are say. 4.5 per cent this year, 3.8 per any halo effect of what will es- Vancouver’s hot housing
spending heavily restaurants But creating lasting econom- | centin2011and 41percentin | sentially be a17-day advertise- | market could provide the city
Among the hundreds of thou- | and shops. But whether the bil- | ic energy from the Olympicsis | 2012 - were part of the security | ment for the region - and that | withano portunity to profit
sands of spectators and partici- | lions of dollars spent lea abig challenge, and something | company’s decision to stick is nearly impossible to quanti- | when it eventually sells
pants pouring through the to the Games and the global | few other host cities have around. fy" _athlete’s village.
Vancouver for the 2010 spotlight on Vancouver trans- | pulled off. Economists point to But many economists say The most popular infrastruc- But experts don’t
Winter Olympics, some 10,000 | late into along- boostfor | historical data showing Olym- | Vancouver’s future growth ture projects to come out of the | Winter Olympics for soaring
employees of security firm . | thelocal economy remains a pic cities see a short-termeco- | numbers, which are above the Olympic economic movement | prices of the city’s real estate.
Contemporary Services Corp. crucial unknown. nomic bump after the event, national average, have moreto | include a tripling in size of the A recent study by the Univer-
are working to make the event Vancouver Mayor Gregor but then ease back into their do with the overall recovery convention centre, upgradesto | sity of British Columbia
run as smoothly as possible. Robertson has already started | regular economic routinewith- | than the Winter Games them- | the Sea-to-Sky highway con- showed Olympic host cities
‘When the Games are ov his post-Olympic pitch. Heand | in months. selves. necting Vancouver to Whistler, | don't experience a real estate
and the athletes go home, most | mayors from across the region Vancouver organizers scoff at “While the Olympics willbea | and the Canada Line rapid boom or bust as a result of the
of the CSC’s staff will leave as are hosting 100 executives such data. To them, it’s justre- | boost to confidence and the transit route from downtown Games.
well. But staying behind willbe | from 70 international compan- | search used to create anew and | mood of alot of people in the to the city’s airport, the first “While construction employ-
about 420 part-time and full- lesthro  outthe Gameswith | improved post-Olympic busi- province, it won’t change the such link of its kind in Canada. | ment dramatically increases in
time employees, along witha a clear motive: Get them to ness strategy. future growth trajectory of the “Those infrastructure pro- the period prior to the Games,
new Canadian headquarters for | open an office in Greater Van- ‘What’s been missing in past economy, longer-term,” said jects are by far the most impor- | house prices are the
the Los Angeles company. couver. Olympics is an aggressive post- | Jock Finlayson, executive vice- | tant things” to come out of the | they would be in the absence of
“We’re very excited that It's a strategy borrowed from | Games push, according to Tou- resident of the Business Games, said University of Brit- | the Games,” said Tsur Some-
we've had the opportunity to the 2000 Sydney Games. rismV couver. Cquncil of British Columbia. ish Columbia Professor James | rville, one of the study’s au-
leverage the Games in Vancou- “Our broad objective as'a city “Where there was often a “That’s putting too much Brander. “That's where thereal | thors. b
ver ... and leave alegacy here,” | isto put Vancouver onaglobal | faultwas in the post-Olympic ton the shouldersofthe | moneyis” According to Mr. Som
says Stephen Mirabjle, presi- map,” Mr. Robertson says. He messaging,” said Steve Pearce, | event.” Prof. Brander said the only research, Vancouver’s economy
dent of CSC’s Canadian divi- hopes foreign companies in- vice-president of leisure travel Bank of Mon economist | “bad” project that could lose will quickly revert
sion. volved in growth areas suchas | and digital marketing for the ug Porter areview of money is the $1-billion ath- regular rhythms once the
Thatlegacy is one example of | clean technology and digital tourism agency. “Our challenge | past Games in Calgary and lete’s village, which the city Games are over.
amajor promise Olympic orga- | media will set up operationsin | will be to be in the marketplace | Montreal shows a small posi- took over after the original fi- “We do not find support for
nizers have made for the Van- | Vancouver. afterwards in an aggressive tive impact on jobs and retail nancing plan involving a Wall the argument of host city back-
couver Games: economic Making Vancouver a bigger way, remind them of our rele- sales “which soon wears off.” Street hedge fund and a private | ers that the Olympics delivers
benefits that last for years after | international destination vance and ask them for our “Perhaps the most significant | developer fell through. The city | positive economic benefits, nor
the last medals are handed out. | translate into more jobs, better | business.” impact of the Games on the is on the hook for about $675- | of the arguments made by op-
Vancouver’s economy is cer- | business opportunities, in- CSC’s Mr. Mirabile said strong | B.C. economy will bé thelong- | million, according to thelatest | ponents that there is so
tain to explode while the creased tourism dollars and im- | economic growth forecastsfor | term positives from the up- estimates from Mayor Robert- | post-Olympic bust.”
- , left, at the
Blackcomb luge and bobsleigh

Village in Vancouvey, below,
2008; and the Olympic rings at
an underpass on the Sea to Sky
highway, August, 2009.



~we're very excited that
we've had the opportunity to
leverage the Games in Vancou-
ver ... and leave alegacy here,”
says Stephen Mirabile, presi-
dent fCSC’s Canadian divi-
sion,

Thatlegacy is one example of
a major promise Olympic orga-
nizers have made for the Van-
couver Games: economic
benefits that last for years after
the last medals are handed out.

Vancouver’s economy is cer-
tain to explode while the

-

1It’s a strategy borrowed from
the 2000 Sydney Games.

“Our broad objective as a city
is to put Vancouver on a global
map,” Mr. Robertson says. He
hopes foreign companies in-
volved in growth areas such as
clean technology and digital
media will set up operations in
Vancouver.

Making Vancouver a bigger
international destination will
translate into more jobs, better
business opportunities, in-
creased tourism dollars im-

Games push, according to Tou-
rismV couver.

“Where there was often a
fault wasin the post-O  pic
messaging,” said Steve Pearce,
vice-president of leisure travel
and digital marketing for the
tourism agency. “Our challenge
will be to be in the marketplace
afterwards in an aggressive
way, remind them of our rele-
vance and ask them for our
business.”

CSC’s Mr. Mirabile said strong
economic growth forecasts for

resident of the Business Games, said University of Brit-
Caquncil of British C umbia. ish Columbia Professor James
“That’s putting too much Brander. “That’s where the eal
weight on the shoulders of the | moneyis”
event.” Prof. Brander said the only
Bank of Montreal economist | “bad” project that could lose
Doug Porter said a review of money the $1-billion ath-
past Gamesiin Calgary and lete's village, which the city
Montreal shows a small posi- took over after the original fi-
tive impact on jobs and retail nancing plan involving a Wall
sales “which soon wears off” Street hedge fund and a private
“Perhaps the most significant | developer fell through. The city
impact of the Games on the is on thiehook for about $675-
B.C. economy will bé the long- | million, according to the latest
term positives from the up- estimates from Mayor Robert-
Heavy machinery, left, at the
Blackcomb luge and
track 200s; the Alpine ski
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the es,” said Tsur Some-
rville, one of the stu_, sau-
thors.

According to Mr. Somerville’s
research, Vancouver’s economy
will quickly revert back to its
regular rhythms once the
Games are over.

“We do not find support for
the argument of host city back-
ers that the Olympics delivers
positive econo ‘cbenefits, nor
of the arguments made by op-
ponents that there is some
post-Olympic bust.”
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